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Your Invitation Will Arrive Soon 

The 2008 calendar has arrived with stun-
ning photos from marine protected areas 
around the world. Each month’s photo will 
remind you of the rich biodiversity support-
ed by coral reef ecosystems. From vibrant 
soft coral in Fiji to clown fish in Papua 

New Guinea, you won’t be disappointed.

Watch your mailbox for your chance to 
get your calendar. Remember to respond 
quickly to ensure timely arrival of your 
2008 calendar. Quantities are limited and 
some editions have run short of demand.
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CORAL and Partners Spearhead “Take 
a Bite Out of Fish Feeding” Campaign
Businesses Band Together To Deter Fish Feeding in Hawaii

AUTUMN 2007

Working Together to 
Keep Coral Reefs Alive

S p e c i a l  t h a n k s  t o  o u r  p a r t n e r s  i n  t h i s  

p r o j e c t : H a w a ii  D i v i s i o n  o f  A q u a t i c  

R e s o u r c e s  a n d  P r o j e c t  S . E . A .- L i n k

I f  y o u  r e p r e s e n t  a  b u s i n e s s  a n d  w o u l d  

li k e  t o  j o i n  t h e  i n t i a t i v e , p l e a s e  e m a il : 

F i s h F e e d i n g A w a r e n e s s@g m a il . c o m .

N o  w h e r e  i s  fi s h  f e e d i n g  m o r e  
p r e v a l e n t  t h a n  o n  H a w a ii .
Today CORAL, in conjunction with 

its partners has spearheaded a new 
voluntary conservation initiative in 
Hawaii, “Take a Bite out of Fish Feed-
ing.” This campaign is providing the 
opportunity for dive and snorkel busi-
nesses across Hawaii to band together 
to put a stop to this practice.

The businesses taking part in this 
campaign exemplify sustainable be-
havior and will not allow or encourage 
their guests to feed the fish on their 

tours. They also have obtained and 
display the “Fish Friendly Establish-
ment” decal.

Now, as a member of CORAL, you 
can do your part. Visit www.coral .org 
/supportus/advocacy/fishfeeding and 
send a letter of support to participat-
ing businesses. This will let them 
know that you choose environmentally 
responsible operations. It  will also en-
courage other businesses to join in and 
help eliminate harmful fish feeding.

Feeding wild animals is danger-
ous. Here is one divemaster’s story. 
“Several of the dive shops in the area 
had started feeding animals dur-
ing their dives—including a pair of 
morays known as Hekyl and Jekyl. I 
was leading a group of divers around 
a coral head next to Hekyl and Jekyl’s 
lair. I turned around to count the 
divers in my group and noticed that 
their eyes were as big as fried eggs. I 
looked down. Hekyl was right between 
my legs and heading full speed for my 
fingers which were reaching for my 

pocket. He thought I was reaching for 
food. I managed to tuck my fingers in 

just in time.”
Aside from human safety issues, fish 

feeding can have disastrous affects 
on reef health. A healthy reef relies 
on “grazers” such as surgeonfish to 

prevent harmful algae from smother-
ing reefs. If overfed, these fish may 

not do their job. It may also alter the 
food chain and other predator/prey 
relationships.

Ann Fielding, a snorkel charter 
owner in Maui, tells of her experience. 
“I have actively discouraged fish feed-
ing with my clients since the mid-80’s 
for two reasons.  First, the chubs were 
biting people at Honolua Bay; and sec-
ond, I observed that in areas of heavy 
fish feeding, the fish species that liked 

to be fed were growing more abundant 
and taking over snorkel sites—fish 

diversity was diminishing.” 

Thousands of tourists visit Maui daily. The 
CORAL Leadership Network uses innovative 
ways to promote reef friendly behaviors.
© Ziggy Livnat 2006
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Buy DK’s Newest Book 
Reef and Give to CORAL 
at the Same Time
A  P o r t i o n  o f  t h e  S a l e s  f r o m  E a c h  C o p y  S o l d  
C o n t r i b u t e d  t o  C O R A L

This September, DK Books will be releasing their newest book Reef. This book 
features coral reefs worldwide, illustrating their fragile state and emphasizing the 
urgent need to mitigate the pressures coral reefs are facing today. With images by 
the acclaimed underwater photography team Scubazoo, a dedicated group that has 
devoted their lives to the filming and preservation of reefs worldwide, Reef offers 
unprecedented insight into the Earth’s most spectacular and diverse aquatic en-
vironments. Reef makes a thoughtful holiday gift for the ocean lovers in your life. 
Buy your copy today at www.coral.org.
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“Working Together to Keep Coral Reefs Alive”

P
h

o
t
o
: 

S
e
a

W
e
b

 2
0

0
7

/M
a

r
in

e
 P

h
o
t
o
b

a
n

k

P
h

o
t
o
s
: 

©
 S

c
u

b
a

z
o
o
; 

A
ll

 i
m

a
g

e
s
 f

r
o
m

 D
K

 P
u

b
li

s
h

in
g

’s
 R
ee
f

CORAL CURRENT

coral.news10_v2.indd   3 8/13/07   12:27:14 PM



Autumn 2007

CORAL’s Newest Outreach and 
Education Initiative –

Do you remember seeing a travel-
ing underwater photography exhibit 
in 1997? As a founding partner in the 

International Year of the Reef 1997 

(IYOR), CORAL helped raise aware-
ness on the increasing threats to and 
loss of coral reefs. In addition to creat-
ing a website providing unprecedented 
access to coral reef information, 
CORAL also designed a traveling 
underwater photography exhibit. The 
exhibit appeared in museums, schools, 
and aquariums across the country. 
For many of the 1.5 million visitors 
to see this exhibit, this was their 
first exposure to coral conservation. 

Thanks to campaigns like these, many 
more people are aware that reefs are 
threatened.

IYOR 1997 not only helped raise 

global awareness, it spurred the cre-
ation of new marine protected areas 
and numerous local coral reef conser-
vation organizations. 

2008 has been chosen to mark the 
tenth anniversary of IYOR and to 
celebrate this occasion, CORAL will 
be redesigning our successful Dive In 
To Earth Day campaign to create the 
IYOR Action Network. This network 
will engage tens of thousands in coral 
reef conservation throughout the year. 

CORAL’s focus will be to help the 
public understand how they can 
protect reefs through their everyday 
actions. In particular, CORAL will be 

helping consumers make sustainable 
choices in the purchase of shells, shell 
and coral jewelry, dried coral, dried 
reef fish and invertebrates, and other 

popular coral curios. 
As with the sustainable seafood 

movement, most consumers are simply 
not aware of the conservation issues 
attached to their purchases. When 
informed, however, most consumers 
want to make the right choice.

CORAL member and jewelry de-
signer, Jennifer Maldonado tells about 
her experiences trying to understand 
how to make her jewelry sustainable. 
“I have spent my life on, around, or 
in the ocean. This deep connection is 
represented in my jewelry. As a result, 
many of my pieces used to contain bits 
of shell or coral beads. The jewelry 
supply houses are absolutely overflow-

INTERNATIONAL YEAR OF 
THE REEF ACTION NETWORK

ing with them. When I tried to ask 
about sustainability, no one could an-
swer me. There wasn’t even anything 
of value on the internet. There is a 
real lack of information.”

The United States comprises the 
largest percentage of shell and coral 
curio imports. While some of this is 
sourced sustainably, much of the com-
position of the curio trade represents 
species that are locally depleted or are 
gleaned from reefs through unsustain-
able practices.

M o s t  c o n s u m e r s  a r e  s i m p l y  
n o t  a w a r e  o f  t h e  c o n s e r v a t i o n  

i s s u e s  a t t a c h e d  t o  t h e ir  
p u r c h a s e s.  W h e n  i n f o r m e d , 

h o w e v e r, m o s t  c o n s u m e r s  w a n t  
t o  m a k e  t h e  r i g h t  c h o i c e .
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